& The LeadCrafters B2B Revenue Intelligence

There is a fog between your content and pipeline.
T.0.A.M. lifts it.

Time on Asset Measurement identifies high-intent leads based on actual behavior,
not just form fills.

Time on Asset Measurement shows which leads are paying attention based on behavior, not just form fills.
Every campaign leaves behind names and timestamps, but those alone don't tell you who read, who cared, or
who is ready to move. T.0.A.M. gives you a clearer signal.

WHAT IS T.0.A.M.? SEE WHAT T.0.A.M. REVEALS
T.0.A.M. tracks exactly how long each prospect ¢ Behavioral Intent: Identifies high-intent leads
spends with your content. Not just whether they based on reading behavior, not just a form fill.
downloaded it, but how deeply they engaged, ¢ Content Performance: Pinpoints which assets
where their attention dropped off, and whether retain attention longest and when readers drop off.
they came back for a second session. + ROl Validation: Validates content investments
through engagement metrics rather than empty
A form fill tells you someone was curious. download counts.
It tells you nothing about whether they're e Automated Nurture Triggers: Optimizes
ready to buy. workflows by triggering follow-up sequences based
on real engagement depth.
HOW IT WORKS
01| Time on Content 03| Customer 04 | From I_nsight to
Journey Action
Who Read It? Where Are They? What to do Next?
See how long each Every prospect is scored Match each prospect's Trigger the right follow-up
prospect spent with your hot, warm, or cold based on engagement pattern to for the right prospect
asset and how far they actual reading behavior. where they are in the based on how they
read. decision. engaged.
For Sales Teams For Content Teams
Know who to call, when to call, and what to say before Know which assets retain attention longest, where
picking up the phone. T.0.A.M. turns a download list readers drop off, and what to improve in the next
into a prioritized pipeline. piece. Measure impact, not just reach.

STOP GUESSING. START ENGINEERING.

Request a T.0.A.M report today and see the intelligence your current provider is missing.

www.theleadcrafters.com | sales@theleadcrafters.com
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